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ABSTRAK 

Vagesa Mayang Sari, 2026. “Analisis Promosi Melalui Media Sosial Isntagram 

di Perpustakaan Kota Padang Berdasarkan Model COBRA (Consumption, 

Contribution, Dan Creation)” Skripsi Program Studi Ilmu Perpustakaan dan 

Informasi Islam. Fakultas Adab dan Humaniora. Universitas Islam Negeri 

(UIN) Imam Bonjol Padang. 

 

Penelitian ini membahas promosi layanan melalui media sosial Instagram di 

Perpustakaan Kota Padang berdasarkan Model COBRA (Consumption, 

Contribution, dan Creation). Tujuan penelitian ini adalah menganalisis pelaksanaan 

promosi layanan melalui Instagram serta keterlibatan pengguna (social media 

engagement) terhadap konten yang dipublikasikan. Penelitian menggunakan 

pendekatan kualitatif deskriptif dengan data yang diperoleh melalui observasi, 

wawancara semi terstruktur, dan dokumentasi, kemudian dianalisis menggunakan 

aplikasi Nvivo 12 Pro. Hasil penelitian menunjukkan bahwa Instagram dimanfaatkan 

Perpustakaan Kota Padang sebagai media promosi melalui konten foto, video, Reels, 

dan Story mengenai layanan, kegiatan, dan pengumuman perpustakaan. Berdasarkan 

Model COBRA, keterlibatan pemustaka paling dominan pada dimensi Consumption, 

diikuti Contribution berupa like, komentar, dan share, sedangkan dimensi Creation 

masih relatif terbatas. Penelitian ini menyimpulkan bahwa Model COBRA relevan 

digunakan untuk menganalisis keterlibatan pemustaka dalam promosi layanan 

perpustakaan melalui Instagram, meskipun dimensi Creation masih perlu 

ditingkatkan. 

 

Kata Kunci: Promosi Layanan, Instagram, Perpustakaan, Model COBRA, 

Social Media Engagement 
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ABSTRACT 

Vagesa Mayang Sari, 2026. “Analisis Promosi Melalui Media Social Isntagram 

di Perpustakaan Kota Padang Berdasarkan Model COBRA (Consumption, 

Contribution, Dan Creation)” Skripsi Program Studi Ilmu Perpustakaan dan 

Informasi Islam. Fakultas Adab dan Humaniora. Universitas Islam Negeri 

(UIN) Imam Bonjol Padang. 

 

This study examines the promotion of library services through Instagram at Padang 

City Library based on the COBRA Model (Consumption, Contribution, and 

Creation). The research aims to analyze the implementation of service promotion 

through Instagram and user engagement (social media engagement) toward the 

published content. A qualitative descriptive approach was used, with data obtained 

through observation, semi-structured interviews, and documentation, then analyzed 

using Nvivo 12 Pro. The results show that Instagram is used by Padang City Library 

to promote services through photos, videos, Reels, and Stories containing 

information about library services, activities, and announcements. Based on the 

COBRA Model, patron engagement is most dominant in the Consumption 

dimension, followed by Contribution in the form of likes, comments, and shares, 

while the Creation dimension remains relatively limited. This study concludes that 

the COBRA Model is relevant for analyzing patron engagement in library service 

promotion through Instagram, although the Creation dimension still needs 

improvement. 

 

Keywords: Service Promotion, Instagram, Library, COBRA Model, Social 

Media Engagement 
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