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ABSTRAK 

Misbahul Jannah, NIM 2214030099, “Strategi Humas dalam Pemasaran 

Pendidikan di Pondok Pesantren Madinatul Munawwarah Bukittinggi”. Program 

Studi Manajemen Pendidikan Islam, Fakultas Tarbiyah dan Keguruan, Universitas 

Islam Negeri Imam Bonjol Padang, 2026. 

Penelitian ini dilatarbelakangi oleh semakin ketatnya persaingan antar 

lembaga pendidikan yang menuntut pondok pesantren untuk memiliki strategi 

pemasaran pendidikan yang tepat dalam menarik minat masyarakat. Dalam 

pemasaran pendidikan humas memiliki peran penting dalam membangun 

komunikasi, menyampaikan informasi, membentuk citra positif, serta 

memperkenalkan program dan keunggulan lembaga kepada masyarakat. 

Penelitian ini bertujuan untuk mengetahui strategi humas dalam pemasaran 

pendidikan di Pondok Pesantren Madinatul Munawwarah Bukittinggi yang 

meliputi perencanaan, pelaksanaan, evaluasi, serta faktor pendukung dan 

penghambat dalam kegiatan pemasaran pendidikan. 

Penelitian ini menggunakan pendekatan kualitatif dengan jenis penelitian 

lapangan. Teknik pengumpulan data dilakukan melalui observasi, wawancara, dan 

dokumentasi. Keabsahan data dilakukan melalui triangulasi sumber dan teknik, 

sedangkan analisis data dilakukan melalui reduksi data, penyajian data, dan 

penarikan kesimpulan.  

Hasil penelitian menunjukkan bahwa Perencanaan humas dilakukan secara 

terencana sebelum penerimaan peserta didik baru melalui penentuan program 

yang dipromosikan, sasaran promosi, serta media yang digunakan. Pelaksanaan 

dilakukan melalui media sosial, brosur, video profil, sosialisasi ke sekolah-

sekolah dan masyarakat, serta penyampaian informasi mengenai program 

pendidikan, prestasi, fasilitas, dan keunggulan pesantren. Evaluasi dilakukan 

dengan melihat jumlah pendaftar, asal daerah santri baru, sumber informasi, serta 

respons masyarakat dan orang tua. Faktor pendukung meliputi kualitas program 

pendidikan, prestasi santri, fasilitas, lokasi, serta pemanfaatan media sosial. 

Adapun faktor penghambat meliputi keterbatasan dalam pengelolaan media dan 

teknologi promosi serta persaingan dengan lembaga pendidikan lainnya. Dengan 

demikian, strategi humas yang dilakukan secara terencana, dilaksanakan secara 

konsisten, dan dievaluasi secara berkelanjutan dapat mendukung keberhasilan 

pemasaran pendidikan di Pondok Pesantren Madinatul Munawwarah Bukittinggi. 

 

Kata Kunci: Strategi Humas, Pemasaran Pendidikan, Pondok Pesantren. 
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ABSTRACT    

Misbahul Jannah, Student ID 2214030099, “Public Relations Strategies in 

Educational Marketing at Pondok Pesantren Madinatul Munawwarah 

Bukittinggi.” Islamic Education Management Study Program, Faculty of 

Tarbiyah and Teacher Training, State Islamic University (UIN) Imam Bonjol 

Padang, 2026. 

This research is motivated by the increasingly fierce competition among 

educational institutions, which compels Islamic boarding schools (pondok 

pesantren) to adopt appropriate educational marketing strategies to attract public 

interest. In this context, public relations plays a crucial role in establishing 

communication, disseminating information, shaping a positive image, and 

introducing the institution's programs and strengths to the community. This study 

aims to examine the public relations strategies used for educational marketing at 

Pondok Pesantren Madinatul Munawwarah Bukittinggi, covering planning, 

implementation, and evaluation, as well as the supporting and inhibiting factors 

involved in these marketing activities. 

 The study employs a qualitative approach and is classified as field 

research. Data collection techniques included observation, interviews, and 

documentation. Data validity was ensured through source and technique 

triangulation, while data analysis involved data reduction, data presentation, and 

conclusion drawing. 

 The results indicate that public relations planning is conducted 

systematically prior to the new student admission period, involving the selection 

of programs to be promoted, target audiences, and the media channels to be 

utilized. Implementation is carried out via social media, brochures, profile videos, 

outreach to schools and the community, and the dissemination of information 

regarding educational programs, achievements, facilities, and the school's unique 

strengths. Evaluation is conducted by analyzing the number of applicants, the 

geographical origins of new students, information sources, and the responses 

from the community and parents. Supporting factors include the quality of 

educational programs, student achievements, facilities, location, and the 

utilization of social media. Inhibiting factors include limitations in managing 

promotional media and technology, as well as competition with other educational 

institutions. Thus, public relations strategies that are planned systematically, 

implemented consistently, and evaluated continuously can support the success of 

educational marketing at Pondok Pesantren Madinatul Munawwarah Bukittinggi. 

 

 Keywords: Public Relations Strategy, Educational Marketing, Islamic Boarding 

School. 
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