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ABSTRAK

Alya Wenselly (2211050087) Pengaruh Promosi Digital Museum Terhadap
Efektivitas Diseminasi Informasi Budaya. Skripsi. Program Studi Ilmu
Perpustakaan dan Informasi Islam Fakultas Adab dan Humaniora
Universitas Islam Negeri Imam Bonjol Padang.

Skripsi ini membahas tentang pengaruh promosi digital museum melalui
media sosial Instagram terhadap efektivitas diseminasi informasi budaya di
Museum Adityawarman. Penelitian ini bertujuan untuk menganalisis pengaruh
promosi digital museum melalui Instagram terhadap efektivitas diseminasi
informasi budaya di Museum Adityawarman. Metode penelitian yang digunakan
adalah kuantitatif dengan pendekatan asosiatif. Populasi dalam penelitian ini adalah
pengikut (followers) akun Instagram Museum Adityawarman sebanyak 9.137.
Penentuan sampel dilakukan menggunakan teknik purposive sampling dengan
jumlah responden sebanyak 99 orang dengan syarat memenuhi kriteria penelitian.
Pengumpulan data dilakukan melalui penyebaran kuesioner dan dianalisis
menggunakan uji validitas, uji reliabilitas, uji asumsi klasik, serta analisis regresi
linear sederhana dengan bantuan SPSS 27. Hasil penelitian menunjukkan bahwa
promosi digital museum melalui Instagram berpengaruh positif terhadap efektivitas
diseminasi informasi budaya, yang dibuktikan dengan nilai koefisien regresi sebesar
0,372 dan signifikansi sebesar 0,001 (sig. < 0,05). Serta nilai koefisien determinasi
(R?) sebesar 0,314 mengindikasikan bahwa promosi digital melalui Instagram
berkontribusi sebesar 31,4% terhadap efektivitas diseminasi informasi budaya,
sementara sisanya dipengaruhi oleh faktor lain di luar penelitian. Berdasarkan hasil
kuesioner, indikator kualitas visual dan frekuensi unggahan memperoleh persentase
penilaian tertinggi dari responden. Kesimpulan dari penelitian ini adalah promosi
digital melalui Instagram secara signifikan berkontribusi terhadap efektivitas
diseminasi informasi budaya di Museum Adityawarman. Oleh karena itu,
optimalisasi strategi promosi digital perlu terus dilakukan guna meningkatkan
jangkauan dan pemahaman masyarakat terhadap informasi budaya yang
disampaikan oleh museum.

Kata Kunci: Promosi digital, Instagram, Diseminasi informasi budaya,
Museum Adityawarman



ABSTRACT

Alya Wenselly (2211050087) The Influence of Digital Museum Promotion on the
Effectiveness of Cultural Information Dissemination. Thesis. Islamic Library
and Information Science Study Program, Faculty of Adab and Humanities,
Imam Bonjol State Islamic University, Padang.

This thesis discusses the influence of digital museum promotion through
Instagram social media on the effectiveness of cultural information dissemination
at the Adityawarman Museum. This study aims to analyze the influence of digital
museum promotion through Instagram on the effectiveness of cultural information
dissemination at the Adityawarman Museum. The research method used is
quantitative with an associative approach. The population in this study were 9,137
followers of the Adityawarman Museum Instagram account. The sample was
determined using a purposive sampling technique with 99 respondents who met the
research criteria. Data were collected through questionnaires and analyzed using
validity tests, reliability tests, classical assumption tests, and simple linear
regression analysis using SPSS 27. The results showed that digital museum
promotion through Instagram had a positive effect on the effectiveness of cultural
information dissemination, as evidenced by a regression coefficient of 0.372 and a
significance level of 0.001 (sig. <0.05). The coefficient of determination (R?) of
0.314 indicates that digital promotion through Instagram contributed 31.4% to the
effectiveness of cultural information dissemination, while the remainder was
influenced by factors outside the study. Based on the questionnaire results, visual
quality and upload frequency received the highest percentage of assessments from
respondents. The conclusion of this study is that digital promotion through
Instagram significantly contributes to the effectiveness of cultural information
dissemination at the Adityawarman Museum. Therefore, optimization of digital
promotion strategies is necessary to increase the reach and public understanding
of the cultural information provided by the museum.

Keywords: Digital promotion, Instagram, Cultural information dissemination,
Adityawarman Museum
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