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ABSTRAK

Penelitian ini berjudul “Pengaruh Persepsi Nilai, Promosi, dan Harga Emas
Terhadap Keputusan Nasabah dalam Pembiayaan Cicil Emas di BSI KCP
Solok Selayo” disusun oleh Diana Pertiwi Nim 2116050071 yang bertujuan
untuk menganalisis pengaruh persepsi nilai, promosi, dan harga emas terhadap
keputusan nasabah dalam memilih produk pembiayaan cicil emas. Latar belakang
penelitian ini didasarkan pada meningkatnya minat masyarakat terhadap investasi
emas melalui skema cicilan, serta pentingnya pemahaman faktor-faktor yang
memengaruhi  keputusan nasabah dalam memilih produk tersebut. Metode
penelitian yang digunakan kuantitatif dengan teknik pengumpulan data melalui
penyebaran kuesioner kepada 105 responden nasabah cicil emas di BSI KCP
Solok Selayo. Analisis data dilakukan menggunakan Aplikasi SPSS. Hasil
penelitian menunjukkan bahwa persepsi nilai berpengaruh positif dan signifikan
terhadap keputusan nasabah, yang berarti semakin tinggi persepsi nilai yang
dirasakan nasabah, semakin besar kemungkinan mereka memilih produk cicil
emas. Promosi juga memiliki pengaruh positif dan signifikan, menunjukkan
bahwa strategi promosi yang efektif dapat meningkatkan keputusan nasabah dalam
memilih produk. Harga emas memiliki pengaruh Positif dan signifikan terhadap
keputusan nasabah, mengindikasikan bahwa ketika harga emas turun dapat
meningkatkan minat nasabah dalam memilih produk cicil emas.

Kata Kunci: Persepsi Nilai, Promosi, Harga Emas, Keputusan Nasabah, Cicil
Emas.



ABSTRACT

This study, entitled "The Influence of Perceived Value, Promotion, and Gold
Price on Customer Decisions in Gold Installment Financing at BSI KCP
Solok Selayo," was written by Diana Pertiwi, Student ID 2116050071. It aims to
analyze the influence of perceived value, promotion, and gold price on customer
decisions in choosing gold installment financing products. The background of this
study is based on the increasing public interest in gold investment through
installment schemes, as well as the importance of understanding the factors that
influence customer decisions in choosing such products. The research method
used was quantitative, with data collection techniques through distributing
questionnaires to 105 gold installment customer respondents at BSI KCP Solok
Selayo. Data analysis was performed using SPSS. The results showed that
perceived value had a positive and significant effect on customer decisions. This
means that the higher the perceived value, the more likely customers were to
choose gold installment financing products. Promotion also had a positive and
significant effect, indicating that an effective promotional strategy can improve
customer decisions in product selection. Gold prices have a positive and
significant influence on customer decisions, indicating that rising gold prices can
increase customer interest in gold installment plans.

Keywords: Perceived Value, Promotion, Gold Price, Customer Decisions,
Gold Installments.
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